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ABOUT THIS DECK

This deck contains a menu of ideas to help drive positive
environmental and societal benefits from events.

The ideas cover four areas:
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PRIMARY BENEFITS

Each idea delivers a primary societal and/or environmental
benefit. Some deliver multiple. Planners can select ideas
based on their clients’ priorities.

O i BB

SAVE SAVE SAVE MATERIALS ~ ENGAGE
WATER ENERGY & WASTE COMMUNITY




POTENTIAL COSTS

Unlike common perception, it does not need to cost more
to drive environmental or societal benefits during an event.
Each idea may have a different impact on event costs.

Likely no Potentially Costs may go Potentially
cost impact lower costs up/down higher cost



UNITED NATIONS SUSTAINABLE
DEVELOPMENT GOALS (UN SDGS)

The UN SDGs were established in 2015 as a set of goals
to help improve the world by 2030. Each idea in this

deck supports one or more of the goals.
D

1 N 2 IERO 3 GOOD HEALTH 4 QUALITY 5 GENDER 6 CLEANWATER
POVERTY HUNGER AND WELL-BEING EDUCATION EQUALITY AND SANITATION
e oo o (“ H
i) w A4 ml
1 REDUCED 1 ‘SUSTAINABLE CITIES 12 RESPONSIBLE 1 CLIMATE 14 13 1 LIFE 1 PEAGE, JUSTICE PARTNERSHIPS
INEQUALITIES /AND COMMUNITIES CONSUMPTION ACTION BELOW WATER ON LAND AND STRONG FORTHEGOALS
AANDPRODUCTION INSTITUTIONS
- ——== S SUSTAINABLE
0 e B2 d B S R
v [4 12125 — ——




il

VENUE & SPACE

2
MGM RESORTS

NNNNNNNNNNNNNN



SAVE MATERIALS | ENGAGE
AND WASTE COMMUNITY

Q|| &




‘-)m
e
s Ay =
= B B S
— — w
' < SAVE i | SAVE MATERIALS ENGAGE
: WATER 3 AND WASTE COMMUNITY
B

O [ &










-
LIt ! | B"
/’\ | ““f\ /v \ | H{uﬂ
o SAVE MATERIALS
AND WASTE
O






SAVE MATERIALS ENGAGE
ANDWASTE |5  COMMUNITY

O || &










GOODHEALTH - Y
ANDWELLBEING i \:y = 7 b C(%Npl‘ﬁlﬁl\](l;\llizw




[13 s

|




16 ok e . ENGAGE
ANDSTRONG .
INSTITUTIONS | K5 COMMUNITY

Y,




16 PEACE, JUSTICE
ANDSTRONG
INSTITUTIONS

ENGAGE
COMMUNITY

2




GENDER
EQUALITY

¢

1

REDUCED
INEQUALITIES

V'S
(=)

v

ENGAGE
COMMUNITY

2




GENDER
EQUALITY

REDUCED
INEQUALITIES

V'S
(=)

v

ENGAGE
COMMUNITY

2



Y - — — Z = g
g A —
\ \ 'm\:.' \\‘u

..‘,J

il f
&

SAVE MATERIALS
AND WASTE

O

— e ]
17 PARTNERSHIP I & . g1 =
FORTHE GOAL 2 7l 5 ‘




DECOR & SIGNAGE

2|
MGM RESORTS

NNNNNNNNNNNNNN



17

REQUEST ALTERNATIVES TO 9
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CHOOSE DECOR INCORPORATING 9
BIOPHILIC DESIGN IDEAS
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REQUEST UPCYCLED / REUSED 9
DECOR, PROPS, FURNITURE
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SUPPORT LOCAL, DIVERSE / 9
MINORITY-OWNED BUSINESSES
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REQUEST DIGITAL SIGNAGE
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PROVIDE PRACTICAL AND
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REDUCE SIZE OF SIGNS / USE LESS 9
SIGNAGE MATERIAL OVERALL
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REQUEST THAT SURPLUS EXPO 9
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REQUEST ORGANIC MEATS
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COMMUNICATE SUSTAINABLE FOOD 9
DETAILS WITH ATTENDEES
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REQUEST WATER STATIONS
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REQUEST COMPOSTABLE DISPOSABLES
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,@\ OFFER ADDITIONAL ACCESSIBILITY g
ACCOMMODATIONS FOR ATTENDEES
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I\ SUPPORT CHARITIES WITH ONSITE, 9
@ OFFSITE, OR VIRTUAL VOLUNTEER ACTIVITIES
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[@\ SUPPORT CHARITIES WITH CASH 9
OR IN-KIND DONATIONS
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